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Introduction to the Toolkit

Ending violence against women and children is up to all of us! This toolkit will give you some ideas on getting involved in the annual 16 Days of Activism against Gender-based Violence and Child Abuse Campaign.  You can play an active role in creating a safer South Africa. 
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Background to the Campaign

For the past eighteen years the 16 Days of Activism has marked activities around the world to end gender-based violence. The 16 Days Campaign has been used to create a global movement to raise awareness, to address policy and legal issues, to campaign for the protection of survivors of violence and to call for the elimination of all forms of gender violence. 

The 25th of November, the day that marks the start of the Campaign, was declared International Day for No Violence Against Women at the first Feminist Encuentro for Latin America and the Caribbean held in Bogotá, Colombia in 1981. 

This day was chosen to commemorate the death of the Mirabal sisters in 1960 by the dictatorship of Rafael Trujillo in the Dominican Republic. The day was officially recognised by the United Nations in 1999 as the International Day for the Elimination of Violence against Women. 

In South Africa the campaign has brought together civil society organisations, government and business to raise awareness, by organising events and to raise funds to support victim support programmes. The 16 Days of Activism against Gender-based Violence and Child Abuse Campaign is an annual, UN-endorsed, awareness-raising campaign that begins on the 25th of November each year and runs through till the 10th of December.  The Campaign is but one element of Government’s year-long, integrated and cross-sectoral drive to eliminate the abuse of women and children.  The Campaign hopes to contribute to Government’s primary developmental objective of restoring to individuals their human dignity within the context of safer and more secure families and communities. The key commemorative dates during the Campaign serve as useful platforms for highlighting the plight of vulnerable groups (women, children, the aged and the disabled) that suffer from this scourge
- Who’s Involved 

The Department of Provincial & Local Government (dplg) has been tasked by the Presidency to coordinate the 16 Days of Activism against Gender-based Violence and Child Abuse - Campaign 2008. Our task is to coordinate the activities of all government departments and our civil society and corporate partners.  We aim to grow the campaign’s reach year-on-year with the support and commitment of our friends in all sectors, especially to reach the rural and peri-urban areas. 

- Campaign Profile

The campaign makes use of a number of tools for publicity:

· The White Ribbon - as a symbol of support for the Campaign

· The logo and strapline, which for this year remains ACT AGAINST ABUSE
· The theme for this year is “Don’t Look Away”
· The website, which is www.womensnet.org.za/16days/ 

· The Calendar of Events

· The Cyber Dialogues

· SMS Campaign

· Fundraising initiatives

· The Torch of Peace

You can read more about these Campaign tools below and we have added some ideas on how you can use them to show your support. Bear in mind that although the campaign kicks off on the 25th of November, there are activities taking place through out the 365 days of the year. 

White ribbons:

During the 16 days of the campaign white ribbons will be used to symbolise support and to create awareness about the campaign. Individuals can make their own ribbons, corporate partners can provide their employees with ribbons – and even buildings have been adorned with huge white ribbons in past campaigns. The white ribbon (usually in lapel button format) symbolises the commitment of groups and individuals to promoting peace in the home, at work, in schools, in the workplace and in communities. 

The Logo and Strapline:

The logo for the campaign has been developed by the Government Communications and Information System (GCIS) through a consultative process. The logo is a tool for you to use in your own publicity for the campaign. The Strapline for Campaign 2008 is ACT AGAINST ABUSE.

The Theme:
The theme for the campaign has also been developed by the Government Communications and Information System (GCIS) and through a consultative process and it was decided to keep the theme the same as the year before, i.e. “Don’t Look Away”
The Website:

The Campaign website is designed and hosted by a Non Governmental Organisation (NGO) called WomensNet. The website is used to provide information about the campaign and its activities. The website will include a national calendar of events, a section for media as well as links to helping institutions. The website address is www.womensnet.org.za
Events:

Events related to the Campaign will be taking place around the country. These events are hosted by government departments, faith-based organisations, business and non-governmental organisations. Events highlight the various aspects of violence against women and children and emphasise the importance of prevention. Events provide an opportunity for communities and individuals to become involved in the Campaign.

Cyber Dialogues:

In 2004 the Cyber Dialogues were developed to bring people together to discuss the Campaign and share strategies. The discussion takes place in cyber space in chat-room format, with discussion in real time via various access points around the country. This year the Cyber Dialogues are hosted at Gender Links (an NGO) with role players, including Women’sNet, Nisaa, the Gender Advocacy Programme and the GCIS which contributes the Multi-purpose Community Centres as communication nodes around the country. 

Fundraising:

Every year the campaign generates funds through publicity. The Foundation for Human Rights then disseminates the funds raised to organisations working in the field. 

SMS Campaign:

This year the Campaign will make use of an SMS Campaign to raise funds for NGOs and CBOs.  The number is 31616 and will be at a cost of R5 per SMS. There will be a return SMS to the sender with further details of the campaign and other relevant information.
How to get involved

As part of your institution’s commitment to and participation in the Campaign, we propose that one or more of the following ideas and activities be considered as a strategy for your involvement.  We demonstrate here how organisations have embraced the Campaign in the past, and we are sure that you will be able to eclipse these efforts once again this year.

- Publicity

All organisations, however large or small, could use their internal media to publicise Campaign messages – such as including the 16 Days website address on your intranet, or broadcasting an announcement on your internal PA-system and CCTV networks, and writing articles for in-house publications.  The sooner you start publicising the Campaign, the better!

How to use the Campaign Branding

· Use the Campaign logo, strapline and messaging on company correspondence, websites, internet facilities, employee pay slips, client credit card and account statements, banners, adverts, posters, pamphlets, ATMs, etc.  You can find the Logo and strapline on the website

· Use the  Campaign messaging (logos) with company logos on corporate merchandise (caps, t-shirts etc) for the duration of the Campaign,

· Purchasing Campaign white ribbons and T-shirts for your management and staff to wear during the Campaign period,
· Wrap your office building in a huge white ribbon – there is a company that specialises in this for high rise buildings!!

· Purchasing and distributing Campaign white ribbons to employees and customers during the Campaign period. 

· Financial contribution to the campaign through the Foundation for Human Rights (FHR) who will disburse the funds to various civil society organisations.

- Making a difference
Here is how you can make a real difference: 

· Raising funds for the Foundation for Human Rights by means of internal company campaigns, competitions, challenges, etc.  These funds will then be allocated, on a pledge basis to NGOs and CBOs that work with victims and survivors of violence by the Foundation for Human Rights.  Banking details are available upon request

· Making corporate donations to the Foundation for Human Rights or NGOs and CBOs working with victims and survivors of abuse

· Adopting a shelter for abused women and children with a view to contributing to the operational and financial management of these centres during the Campaign period and for the year that follows

How to generate publicity for the Campaign within your organisation:

· Publishing Campaign news stories in company publications and websites

· Conceptualising and managing SMS campaigns in support of 16 Days of Activism Campaign

· Hosting workshops, discussion sessions, etc on topical issues related to woman and child abuse during the Campaign period
· Adding any events that you plan onto the National Calendar of Events for the 16-day period.  An event form is available upon request from the Government website
- Get on Board

Put policies in place to assist victims of violence:

· Develop and implement gender- and anti-violence policies within your work environment
· Establish internal help-lines and provide assistance / counselling for victims of domestic violence and / or sexual harassment within the work environment
· Train your Human Resource staff to deal with members of your work force who have been affected by violence as well as how to deal with perpetrators of violence
· Make the 16 Days website available to your staff on your intranet
- Wear a white ribbon

Distribute white ribbons to your staff to wear for the duration of the Campaign- the white ribbon is an inexpensive way to create awareness and show your commitment to non-violence.

- Special projects with multi-sectoral participation:

Sixteen Houses for Sixteen Women project is an example of a multi-sectoral project.  The project is managed by the Department of Housing with numerous provincial housing departments running parallel projects.  This activity takes place every year.
 - Donate!

Many companies give large donations to the Foundation for Human Rights (FHR).  The FHR administers the funds raised by the Campaign through an audited and transparent process. These funds are then distributed to registered and accredited NGO’s that deal with victims of abuse. The FHR also assists those NGO’s that are not registered on capacity building, business skills, how to register and how to get accredited. Those companies that prefer to give resources in the form of project management and coordination services are also welcome to do so. 

We hope that Campaign 2008 will be bigger, better and more successful.  We can achieve this, and more, with you as partners.

1. Contact Details:

The Department of Provincial and Local Government [dplg]:

16 Days of Activism Secretariat:


Neo Tsele

Tel: 012 334 0803 
Cell: 071 679 2996
Neot@dplg.gov.za
Marilyn Hamilton
Tel: 012 336 5754 
Cell: 082 882 7317
marilynh@dplg.gov.za
Our request to you!
Please circulate and distribute this toolkit to your clients, customers and colleagues.
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